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Staten Island: 477,377

Queens: 2,255,175

New York City subway statistics:

Manhattan: 1,611,581

Number of routes:

Subway cars (2006):

Subway stations:

Average weekday riders (2006):

Yearly riders (2006):
Miles of track:
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people purchased

tickets to Broadway plays and musicals.



Special Acknowledgements

In February 2008, Jonathan M. Tisch
announced his departure from the
board of directors after nearly six years
as chairman of NYC & Company. He
had led the City’s tourism efforts since
May 2002, and the success that NYC
& Company enjoys today is due in
enormous part to his stewardship and
guidance. During his tenure, he helped
expand NYC & Company into one

of the world’s largest and most effective
tourism, marketing and partnership
organizations. Everyone at NYC &
Company wishes the very best for

Mr. Tisch, and the entire City thanks
him for his years of generous and

able service.

NYC & Company also wishes to
thank Tim Zagat for his service as
interim chairman, and recognize Emily
K. Rafferty and her election as the
new chairwoman of NYC & Company.
We also thank and acknowledge
Deputy Mayor Dan Doctoroff for
his guidance, support and leadership.
And lastly, we welcome and look
forward to working with Deputy
Mayor Doctoroff’s successor,

Deputy Mayor Robert Lieber.

We are so very grateful to have
such dedicated and generous people
willing to serve the City of New York.
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NYC & Company is responsible for
positioning and promoting NYC as an
aspirational global brand, targeting
both consumer and business audiences.
As the brand steward, we strive for
unprecedented excellence in all that

we do for New York City.

We will continue to manage the
City’s assets with a disciplined approach
toward the brand, ensuring return on
investment and a promise of fiscal
responsibility with the goal of ultimately
becoming a self-sustaining organization.
And we will ensure our team reflects
the unparalleled energy and diversity of
the City itself.
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